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150 SE 3rd A~/e Apt. 405 j ohnYisconti@comcast.net (Mobile) 678-296-4752 
Miami, FL33131 (Office) 305-679-3047 

Recognized Industry leader in SalesfMarketing and Business Development 

SUMMARY 

A proven track record of attalllmg sales and revenue grovvih and moving market share. 
Demonstrated a passion and ability to successfully open new hotels including challenging tum 
around situations such as repositioning and re-flagging hotels. Ability to lead cross functional 
group teams that collaborate as a focused unit to achieve aggressive business goals. Recogn1zed 
for the ability to build, guide and sustain successful hotel sales and marketing teams. 

Strategic Sales and Marketing Skills: Able to apply crit1cal thinking and strategy formulation to 
creat1ng and building hotel value. Positioned hotels for success within their competitive sets by 
developing and implementing strategic marketing plan to achieve hotel goals and objectives. 
Ability to 1dentify key points of difference, which provide hotel with competitive sales 
advantages. Able to articulate vision for hotel and each team member's part in reaching th1s goal. 

Sales Training and Team Leadership: Certified Sales Tra1ner. Highly motivated w1th high 
ehergy level creat1ng a fun entrepreneurial approach to achiev1ng goals. Ability to demonstrate 
and teach the professional sales process used by successful hotel sales professionals. Employee 
evaluat10n scores for my division were consistently amongst the highest scores in North America. 

New Hotel Openings and Brand Transitions: Directly involved with several successful hotel 
openings and brand transitions while with Intercontinental Hotels. Worked in collaboration with 
various hotel management companies, asset managers and the brand resources to successfully 
open or re-brand hotels. 

Hands on Experience: Understanding of all channels and segments available to hotels including 
the ODS and internet. Disciplined, smart work ethics and tactical approach to developing creative 
sales and marketing programs and strategies driving maximum revenues and market share growth. 

PROFESSIONAL EXPERIENCE 

HYATT HOTELS & RESORTS 2005-PRESENT 

• Currently working with Hyatt Hotels & Resorts in the role of Director of Sales and 
Marketing for the Hyatt Regency Miami. 

•	 Hoeel is the largest convention hotel in the City with over 100,000 square feet of conference 
space and attached to the James L. Knight Center and Miami Convention Center 

•	 Integrating hotel marketing plan in alignment with a major capital improvement plan taking 
back its leadership position in Miami 

•	 Hotel will experience a growth in revenues during 2006 of 20% over last year 
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FOUR SEASONS INN ON THE PARK, Toronto 
Director of Sales (1988-1990) 
Senior Sales Manager (1987-1988) 

3 
(Mobile) 678-296-4752 

1987-1990 

WESTIN HOTELS & RESORTS, Toronto 
Senior Sales Manager (1985-1987) 
Sales Manager (1982-1985) 

1982-1987 

TEACHING EXPERIENCE 

Kendall College, Evanston, IL, 1993-1996 
Hospitality Marketing Instructor, Fourth-Year Advanced Hospitality Marketing 

Ryerson University, Toronto, ON, 1990-1992 
Hospitality Marketing Instructor, Second-Year Program 

EDUCATION
 

MBA, Oglethorpe University, Atlanta, GA
 

Diploma, Hotel Management, Ryerson University, Toronto, ON
 

LANGUAGES 

English, Italian and basic French and Spanish 
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